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EDITOR'S DESK

Making the
Best of It
A

year ago, I was hopeful that 2021 would
bring an end to the coronavirus pandemic. After all, an effective vaccine had just been
announced, and it seemed it was only a matter of time before things went back to normal.
Well, here we are, having made another
trip around the sun and, while there's admittedly been an enormous amount of progress,
it strangely feels as if we haven't moved at
all. Yes, many of us have been jabbed a few
times in hopes of becoming immune to COVID-19, but breakthrough infections and new,
more virulent mutations continue to cast a
pall over 2022 expectations (Hello, Omicron!).
In fact, expectations for the course of the
pandemic have changed — instead of complete eradication, scientists say to expect
COVID to become an endemic disease, that
is, one that we'll just have to live with, as we
currently do with the flu and cold. The hope
now is that enough people will gain immunity
from vaccinations and previous infections that
its infection rate will slow and its most dangerous symptoms will effectively be declawed.
So COVID is here to stay. Despite that sobering reality, the upside is that the protocols
that were meticulously put into place last year
seem to be working, in that aquatics facilities
are not known as places of mass outbreaks,
and many facilities were able to have almost

normal swim seasons, welcoming their communities to the joy of being back in the water.
Another thing worth celebrating are the
eight facilities featured in this year's Best of
Aquatics program. These exemplary teams
earned kudos in four highly relevant areas of
the Best of Aquatics program: lifeguard training, community outreach, and targeted and
general programming.
A note about this year's program: We
know that many pools struggled to open due
to budget and staff issues stemming from the
pandemic. So this year, we decided to include three facilities that caught our attention
just before the coronavirus derailed the world:
Kappen Aquatic Center — Overbrook School
for the Blind, Highland Family Aquatic Center
and Mesquite Groves Aquatic Center.
Please join me in congratulating and honoring all eight facilities on Feb. 8 at the Association of Aquatics Professionals Conference
and Expo in St. Pete Beach, Fla. It will be so
good to see you all there!

Joanne McClain
Editor-in-Chief
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NEWS ROOM
Typhoon Texas Management Group
to Form New Entity

by Rebecca RobledoThe company that
manages the Typhoon Texas Waterparks has
created a new firm with the intent of investing in
and operating additional waterparks.
The new company is called Pyek Group
(pronounced Peak Group) and will remain based
in Houston.
Pyek Group’s next move is imminent. The
owners of competing Las Vegas waterparks
Cowabunga Bay and Wet’n’Wild plan to
merge, and Pyek Group has agreed to invest
in the group once the deal is finalized. The
new partnership is expected to operate both
parks under the Cowabunga brand, with Wet
‘n’ Wild Las Vegas re-opening next season as
Cowabunga Canyon.
“We are excited about the possibility of
growing the Cowabunga brand in Las Vegas,”

says Shane Huish, owner of Cowabunga Bay.
“We have a great opportunity to extend our
family-focused entertainment legacy across the
entire Vegas market.”
Added Pyek Group President Evan Barnett:
“This is a great opportunity to be part of a new
venture with like-minded partners in another
world-class entertainment venue. It makes sense
to create synergy under the same Cowabunga
brand once both parks are owned by the same
company.”
Pyek Group principals include Typhoon
Texas founders Keith Dalton, Terry Hlavinka and
Ray DeLaughter. Cade Vereen, who previously
served as general manager of Typhoon Texas in
north Austin, has been named general manager
for the Las Vegas-area waterparks. He brings
more than 10 years of waterpark experience.
Typhoon Texas opened its first waterpark
in west Houston in 2016. The following year,
it acquired Hawaiian Falls in north Austin and
renamed it Typhoon Texas.
The 22-acre Wet ‘n’ Wild Las Vegas, soon to
be called Cowabunga Canyon, opened in 2013.
The 23-acre Cowabunga Bay opened in 2014.

Adam Katchmarchi
Executive Director,
NDPA

Juliene Hefter
Executive Director/
CEO, AOAP

Another association will co-locate its conference with that
of the Association of Aquatic Professionals. The National
Drowning Prevention Alliance will hold its conference
simultaneously with AOAP’s Conference and Exposition
in 2023 and 2024. The 2022 AOAP event will co-locate
with Diversity in Aquatics this February in St. Pete Beach,
Fla., with DIA’s taking place immediately after AOAP’s. This
arrangement will not be affected by the NDPA partnership,
said AOAP Executive Director/CEO Juliene Hefter.
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AOAP and NDPA to Co-Locate Conferences
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Sigura Undergoes Merger, Name Change
by Rebecca Robledo Chemical manufacturer
Sigura Water has been merged with another
company and seen its name changed.
Platinum Equity, the private equity firm that
owns the Alpharetta, Ga.-based manufacturer,
recently acquired Solenis, a global producer of
specialty chemicals whose products did not
include pool/spa chemicals. The companies
have been merged, with the joined entity going
by the name Solenis.
Headquartered in Wilmington, Del., Solenis
supplies specialty chemicals and services
for process, functional and water treatment
applications in consumer applications, including
consumer and food packaging, graphic paper
and tissue and towel markets, and industrial
applications such as core water treatment and
wastewater markets.
The merger introduces pool and spa
chemicals to Solenis. The company will now
cover 120 countries, with 47 manufacturing
facilities and more than 6,000 employees.
Sigura CEO Robert Baird will serve as

president of Solenis' Pool Solutions division.
“Both the Sigura and Solenis teams have been
working hand-in-hand planning our integration,”
he said. “Although we have diversity in our end
markets, it is exciting to note the similarities
in our company cultures ... We are planning a
smooth transition with no customer impact.”
Solenis CEO John Panichella will remain to
lead the combined company.
“The addition of Sigura positions Solenis as
a more diversified water treatment leader with
increased profitability and attractive growth
opportunities,” he said. “Sigura’s industryleading position in the pool solutions market
and innovation-focused team complement
our current offerings. ... I’m excited for the
opportunity to move forward together...”
The combined company generates
approximately $3.5 billion of revenue.
This marks the third name change for the
company in three years. Known as Lonza in
2018, it became Innovative Water Solutions,
then Sigura in 2019.

NDPA Undergoes Rebrand, Broadened Reach

The National Drowning Prevention Alliance
has revamped its branding and website to
increase outreach to consumers and pool/spa
professionals, in addition to safety advocates
and aquatics professionals.
The website now features dedicated sections
for pool/spa professionals and parents, in

addition to the pre-existing resources for safety
advocates and aquatics professionals.
In part, this represents an increased emphasis
on safeguarding residential pools and spas,
which have seen a steep increase in sales since
the COVID-19 lockdowns, and in collaborating
with pool/spa industry associations, said NDPA
Executive Director Adam Katchmarchi. This
will include a new Water Safety Champion
designation for pool/spa builders and
maintenance professionals looking to promote
water safety.

Safer water through smarter technology

NEXGENpH On-Site Chlorine Generators
Sentry UltraViolet Light Technology
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Decrease Water Use and TDS.
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Your pool will:
Be safer without storing and handling bulk chlorine
Reduce its water usage
Reduce the rise in TDS
Combine NEXGEN with our SENTRY UV systems to reduce
chloramines and inactivate pathogens in the pool water while
providing a quick ROI and sustainable savings. Learn more at
chlorking.com or call us today at 1.800.536.8180.
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Taylor Water Technologies Purchased by Fluidra
The transaction is expected to have little
to no impact on operations for the 81-yearold water-testing producer. Branding will
remain the same. Its Sparks, Md., location
and its staff will continue forward. Taylor
CEO Stephen Heard will remain with the
company, taking on the new title of senior
Bruce Brooks
Troy Franzen
CEO
President
vice president and general manager. He will
Fluidra
Fluidra North America
report to Franzen.
“It’s exciting to become a part of Fluidra,”
by Rebecca Robledo Another high-profile
Heard said. “We each bring unique expertise
manufacturer has been consolidated into a "big as part of the large, multi-segment pool market
three” company.
and are focused on combining those building
Pool/spa products manufacturer Fluidra
blocks to provide best-in-class solutions ...”
has acquired Taylor Water Technologies, a top
According to Fluidra, Taylor produces nearly
maker of water-testing equipment and supplies, 600 test-kit configurations, sold through more
from the holding company that owned it.
than 400 distributors in the U.S., Canada, and
“This is an important acquisition for Fluidra
Mexico. The previous 12 month’s sales totaled
and will greatly enhance our offering,” said
$26 million with an EBITDA of $8.5 million.
Bruce Brooks, chief executive officer of
This marks the fourth acquisition in 2021
the Barcelona-based pool/spa products
for Fluidra. It also purchased: Custom Molded
manufacturer, whose North American
Products (CMP), a Newnan, Ga.-based
headquarters are in Carlsbad, Calif.
manufacturer whose many product offerings
One of several acquisitions in 2021, this one include sanitizing systems, LED lights,
takes the company into another new product
waterfeatures and fire elements; Built Right, a
category. “We're looking to leverage our
Punta Gorda, Fla.-based heat-pump maker;
expertise in core equipment and connectivity
and S.R. Smith, a Canby, Ore.-based firm that
to build out a broader water sanitization and
makes deck products and accessories, and
maintenance portfolio,” said Troy Franzen,
various commercial components.
president of Fluidra North America.
While the company remains open to
Fluidra expects more product development
more acquisitions in the near future, it is not
as a result of the consolidation. “Our primary
actively seeking them out for the time being.
goal will be to take their core expertise and
“We've had a great year and acquired some
Fluidra's ability to innovate and put focus on
fantastic companies to help us build out a
making watercare simpler and hands-free,”
broader portfolio of product solutions for
Franzen added.
our customers,” Franzen said. “We will be
Fluidra also expects to carry Taylor products focused on leveraging these new technologies
to new geographical markets throughout its
and areas of expertise to accelerate the
global footprint.
development of those new solutions.”
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NEWS ROOM

In its first in-person conference since the
COVID-19 pandemic, the World Waterpark
Association reports a brisk return.
Nearly 1,400 owners, operators, developers
and suppliers attended the 41st Annual
Symposium & Trade Show, held Oct. 19-22
in San Antonio. Of those, more than 325 were
first-time attendees.
“There’s nothing like the energy that is
generated when our group meets up at our
annual show, but it was even more powerful
to see everyone face to face again ...” said
WWA President Rick Root. “We saw a strong
turnout from both park and supplier attendees
who were looking to reconnect with each
other in meaningful ways throughout the
whole show experience.”
Attendees took in more than 120 speakers
sharing their latest best practices on
subjects including operational safety, hiring
and recruitment, maintenance and revenue
generation.
The trade show featured approximately
100,000 square feet of exhibit space and more

than exhibiting 200 companies in more than
315 booths.
At the event, the organization presented its
many awards, beginning with inductions into
the WWA Hall of Fame. This year's inductees
included Richard “RAC” Carroll of Orlandobased Ellis & Associates, and Randy Neuman of
Neuman Pools and Neuman Group, of Beaver
Dam, Wisc.
WWA also took advantage of the
opportunity to honor last year's inductees in
person. Those include Jim Basala, of Deep
River Waterpark in Crown Point, Ind., and
Jim Dunn of Aquatic Development Group in
Cohoes, N.Y.
Leading Edge Awards went to the teams
who worked on the Aquaventure Waterpark
expansion; Garden Rapids at the Big Pool;
Rulantica Waterpark outdoor expansion; Polin
Waterparks' Utexture technology; Six Flags
Hurricane Harbor Chicago's “Tsunami Surge”;
Studio City Water Park; “Parallel Pursuit”;
DreamWorks Water Park; and Typhoon World at
VinWonders Phu Quoc.
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WWA Show Reports Strong In-Person Comeback
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AQUATICS

Best of Aquatics celebrates the industry’s outstanding
aquatics facilities that excel in one, highly relevant area.
Learn how these winning teams have adapted to increase
safety, inclusion and satisfaction among their visitors,
community and staff.
14 TOWN OF MARANA PARKS
AND RECREATION

25 PARKER RECREATION CENTER

17 CITY OF IOWA CITY PARKS AND
RECREATION

27 KAPPEN AQUATIC CENTER —
OVERBROOK SCHOOL FOR
THE BLIND

19 BRUSHY CREEK MUNICIPAL UTILITY
DISTRICT AQUATICS PROGRAM

30 HIGHLAND FAMILY
AQUATIC CENTER

22 FARMERS BRANCH
AQUATICS CENTER

33 MESQUITE GROVES
AQUATIC CENTER

PHOTO COURTESY BRUSHY CREEK MUNICIPAL UTILITY DISTRICT AQUATICS PROGRAM

AQUATICS

Click here
to view the
#SplashSavvy
video

TOWN OF MARANA
PARKS AND
RECREATION
Marana, Ariz.

Every year in the United States
there are an estimated 3,960 fatal
unintentional drownings, according to the Centers for Disease
Control and Prevention. That’s an
average of 11 drowning deaths
per day.
To effect a reduction in local
drownings, the Town of Marana
Parks and Recreation aquatics
division took a collaborative approach to educating its community about drowning. It worked
with local first responders as well
as communications, safety and
emergency management personnel to create the #SplashSavvy
campaign.
There is no shortage of
drowning-prevention information,

yet the numbers of drownings
remain staggering. So #SplashSavvy focuses on teaching everyday citizens how to respond if a
drowning incident occurs.
“Lifeguards, paramedics, firefighters, police officers, dispatch
and healthcare workers are the
leading first responders when it
comes to a drowning emergency,”
says Kevin Goodrich, recreation
supervisor for the Town of Marana
Parks and Recreation. “However,
when it comes to your backyard
pool, a visit to a friend’s house
with a pool or just the average
bath time routine, you will be the
most crucial first responder on
scene. And who better to learn
from ... than the responders who

PHOTOS COURTESY TOWN OF MARANA PARKS
AND RECREATION

COMMUNITY OUTREACH

TOWN OF MARANA PARKS AND RECREATION

AQUATICS
HIGHLIGHTS
• #SplashSavvy educates the
community about drowning
response, prevention and the
importance of knowing how to
act as a first responder.
• The campaign helped the
team emphasize the often
overlooked role of lifeguards
as first responders.
• The team created a unique
tag that can be attached near
the pool at home and includes
space for information needed
when calling 911 during an
emergency.

do it on a regular basis?”
As part of #SplashSavvy,
prevention is still promoted as
the best defense, but Goodrich
and the team take it further by
teaching the community critical
information, such as knowing
the exact steps for responding
to a drowning emergency and
understanding how to support
the professional first responders
when they arrive on the scene.
“We also used the campaign
as an opportunity to highlight
lifeguards as first responders in
our community, which is a push
that we have been working on
for some time,” Goodrich says.
“Lifeguards play an important role

in keeping others safe and are
professional rescuers with an important responsibility to respond
quickly and efficiently.”
The cooperative team includes
internal Parks and Recreation departments, Northwest Fire District, Marana Police Department
and Police Communications, and
Marana Health Center’s Counseling and Wellness Center.
The informational campaign
makes use of myriad communication methods, including social
media, infographics and events,
and has reached a high level of
exposure throughout the community, Goodrich says. The team
also created a handout called

“Create Your Own Drowning Drill,”
which encourages individuals to
map out what a drowning emergency could look like and what
their plan would be as individuals
or households should an emergency occur.
“#SplashSavvy provides an
alternative view on drowning
awareness and the first responders ... and we believe that these
different perspectives better
prepare everyone to view themselves as the most crucial first
responder,” said Goodrich. “It’s a
campaign that is meant to live on
and adapt as needs and information changes through the years.”
— KAITLIN SCHULER
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AQUATICS

CITY OF IOWA
CITY PARKS AND
RECREATION
Iowa City, Iowa

A strong community features many
clear hallmarks, two of which are
collaboration and inclusivity. The
Iowa City Parks and Recreation
team illustrated both with this year’s
introduction of their Pride at the
Pool event to recognize the local
LGBTQ+ community.
While this marked the first
Pride event for the Parks and
Rec department, Iowa City itself
celebrated its 50th year of Pride.
“We partner in the city and
county-wide Pride celebrations,
so adding in a recreational program that honored Pride was important for us," says Kate Connell,
aquatics program supervisor for
the Iowa City Parks and Recreation Department.

This seemed particularly appropriate, since people sometimes
don't feel completely safe to visit
or participate, she adds. "While
we are always focusing on policies and staff training that ensure
everyone has an equitable pool
and program experience, we felt a
celebratory event was also a great
way to blend together aquatics and
pride,” she says.
Admission was free, and at
least 300 guests attended the
June event.
Of course, the team made it a
priority to create as inclusive an environment as possible. To that end,
they provided guests with pronoun
pins and posted additional signage
regarding single-use restrooms.

PHOTOS COURTSEY CITY OF IOWA CITY PARKS AND RECREATION

TARGETED PROGRAMMING

CITY OF IOWA CITY PARKS AND RECREATION

AQUATICS
HIGHLIGHTS
• Iowa City Parks and Recreation’s inaugural Pride at the
Pool welcomed at least 300
guests, free of admission, to
the aquatics center as part of
the city's Pride celebration.
• It required minimal planning.
Early-stage organization and
marketing occurred in collaboration with the local Pride
organization.
• This presented an opportunity for the agency to reiterate
pre-existing policies to ensure
inclusivity.

Before the event, they reviewed
with staff the policies regarding
bathing attire so they could field
any questions that came up.
“We made sure to reiterate
our team's understanding of our
pre-existing policies, including allowing anyone to use whatever
bathroom they wish, offering a
single-user bathroom option to
folks who preferred not to use
our communal locker rooms, and
emphasizing people's freedom
to wear the swim attire of their
choosing," Connell says.
The staff also discussed how
they should respond to discriminatory comments or complaints.
Fortunately, they didn't receive any

at the Pride event.
Iowa City Parks and Recreation
partnered with the local Pride organization to brainstorm ways to
make the event memorable as well
as accessible. To accomplish this,
they chose to include more passive programming that allowed
guests to feel safe while enjoying
recreational swimming.
Pride at the Pool’s passive
programming included a braceletmaking station and Drag Storytime, during which local drag performers read water-themed books
with a wide variety of characters.
A Pride flag hung from the diving board, and participants could
enjoy swag such as mini Pride flags

and temporary tattoos. To top it
all off, guests also were treated
to free food and entertainment
throughout the event.
Iowa City Parks and Recreation
plans to offer this event again next
year, in hopes of continuing to
increase its impact.
“We wanted to give folks, first
and foremost, an opportunity to
recreate in a public pool through
swimming, playing and sunbathing
in a safe aquatics space,” Connell says. “Adding in a recreational
program that honored Pride was
important for us, and we look forward to doing it again next year!”
— KAITLIN SCHULER

AQUATICS

BRUSHY CREEK
MUNICIPAL UTILITY
DISTRICT AQUATICS
PROGRAM
Round Rock,
Texas

The Brushy Creek Municipal Utility
District Aquatics Program in Round
Rock, Texas, chose a personal
touch as a key strategy to success. The organization reports a
100% success rate for its lifeguard
and water safety instructor training, largely due to its approach of
guiding each new lifeguard every
step of the way.
“New student lifeguards are
... guided along the way by expert mentors from day one,” said
Aquatics Supervisor Sheila Kieser.
Leaders meet one-on-one with
lifeguards before they're even hired
to assess a trainee's skill level and
needs so they can be matched with
a well-suited mentor. "I emphasize
accountability and responsibility

right from the start," Kieser says.
"So mentors and mentees aren’t
required to hold a set number of
meetings. They can meet as often
as they like and can determine what
works best for their situation.”
To prepare team leaders for
their role as mentors, Kieser
implemented Head Lifeguard
Bootcamp this year. They had
held training sessions and created manuals for the facility’s processes, but this year they pulled
together all the information and
drills into one single event. Head
Lifeguard Bootcamp brought the
facility’s head guards together
to refine their skills, encourage
teamwork and get everyone in the
mindset for a successful season.

PHOTOS BY SHEILA KIESER
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BRUSHY CREEK MUNICIPAL UTILITY
DISTRICT AQUATICS PROGRAM

AQUATICS
HIGHLIGHTS
• Brushy Creek MUD’s inaugural Head Lifeguard Bootcamp
helped mentally and physically prepare its leaders for the
season and emphasized the
importance of creating a cohesive, respectful team.
• Staff who worked different
shifts could work together and
operate as a unit.
• The Bootcamp includes responses to common questions
and complaints from parents,
enforcing the rules firmly but
respectfully.

“Some of our lifeguards work
only mornings, others only evenings, so holding a full-day bootcamp gives them the opportunity
to come together,” Kieser says.
“They review the American Red
Cross training manual, set goals
for the summer, and review what
is expected of them as leaders
at this facility, of course, but with
an added element of a competitive relay.”
Lifeguards are assigned partners and compete against other
pairs in a variety of challenges:
pump room drills, customer service scenarios, a missing child
emergency action plan, and a
submerged victim EAP. They then

walk the park with their partner and
wrap up the day by joining hands
and jumping in the water. Head
Lifeguard Bootcamp also gives
team leaders the opportunity to
work on their mentorship skills and
prepare to set a good example of
work ethic and teamwork.
“With the addition of Head Lifeguard Bootcamp, Brushy Creek
MUD’s leadership team dove into
summer as a team that communicated well and felt confident in
accomplishing the tasks at hand,”
Kieser says.
Before the training, Kieser had
noticed the staff was prone to
argument, critical of one another,
and had low morale. Seeing the

potential to form an incredible
team, she worked with all members to agree upon social expectations.
“Team relationships, like in any
medical emergency, are crucial to
building trust and camaraderie,”
she says. “We discovered that
when you set the expectation of
teamwork, respect and grace ...
team members envelop it. By reviewing and agreeing to social
expectations, we were able to
squash disagreements, decrease
punctuality issues, and create an
environment that the team described as a family. This keeps us
and our community safe.”
— KAITLIN SCHULER

AQUATICS

FARMERS BRANCH
AQUATICS CENTER
Farmers Branch,
Texas

In 2020, the pandemic changed
how the world operates and the
ways people socialize and connect.
Management at Farmers
Branch Aquatics Center made it a
top priority to address the isolation
that youth and teens in particular
have experienced during this time.
To do so, they created a program
called Water.Adventure.Leader.
Knowledge (W.A.L.K.), to introduce
teens to the world of aquatics and
give them an opportunity to meet
other like-minded young people.
“In Farmers Branch, we pride
ourselves on growing our own
by investing time in them and
their education, and teaching the
importance of dedication,” says
Aquatics Manager Paul Macias.

“It’s an attitude that is valuable
to any employee or employer. For
our center in particular, it helps us
have a consistently staffed lifeguard and swim lesson program.”
This mindset helped Farmers
Branch sidestep the lifeguard
shortages and remain 99%
staffed for the 2021 summer season, Macias reports.
“Our focused efforts on recruitment began back in 2016 and have
allowed us to reach individuals who
didn’t have a swim background
and who would never have thought
of becoming a lifeguard,” he said.
“We wanted to take the time to
invest in each person who had
the desire to become a lifeguard,
and the W.A.L.K. program extends

PHOTOS COURTESY FARMERS BRANCH AQUATICS CENTER
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FARMERS BRANCH AQUATIC CENTER

AQUATICS
HIGHLIGHTS
• The W.A.L.K. program
brought together adolescents interested in becoming
lifeguards or swim instructors, while helping battle the
isolation felt throughout the
COVID-19 pandemic.
• Participants shadowed
working lifeguards and swim
instructors and practiced CPR,
lifeguarding and swim instruction skills.
• The in-person training gives
them a leg up in obtaining
certifications and builds up the
confidence needed to succeed
in aquatic roles.

that philosophy to the community’s
youth who may not be old enough
to work but are interested in aquatics and lifeguarding.”
Adolescents in the W.A.L.K.
program completed the center’s
Junior Lifeguarding and Junior
Swim Instructor courses and attended a week-long aquatics summer camp that allowed them to
put their skills into action. They
learned how to perform myriad
water rescues, along with proper
CPR technique and how to teach
swim lessons and water safety.
“Receiving in-person instruction like this also gives these kids
a leg up in obtaining their certi-

fication for lifeguarding or swim
instruction,” Macias says.
As part of their learning, students shadowed working lifeguards and swim instructors during one of two sessions in June
and July. The program also offered
them the opportunity to socialize
in-person with fellow participants
and mentors, helping counteract
the effects of a year's worth of
online learning and interactions.
“The most significant impact
was that they were able to create
a special bond with potential future
coworkers and friends," Macias
says. "After a year spent almost
entirely online, this was huge.”

Several parents told Macias
about their children’s excitement
with him and the Farmers Branch
Aquatics Center team.
“Across the board, we heard
about how much fun the teens
had... and how wonderful it was
to see their kids come home every
night with exciting stories and new
lifesaving skills to share,” he says.
“This summer finally allowed
us to come together in a safe
environment, and an immense
joy for management was seeing
staff come together as one team
and take pride in paving the way
for future aquatics professionals.”
— KAITLIN SCHULER

SAFETY | INNOVATION | EDUCATION

Association of Aquatic Professionals
Annual Conference & Expo
Feb 7-10, 2022
Trade Winds Island Resort
St. Pete Beach, Florida

Register online at
www.aquaticpros.org/conference-exposition
info@aquaticpros.org
262-894-9772

AQUATICS

PARKER
RECREATION
CENTER
Parker, Colo.

Many children have picked pumpkins in a patch, hunted Easter
eggs at a local park, or visited
Santa at a mall or festival. But
how many have made those
memories at the pool?
That was the inspiration for
the core events in the Aquatics
Events Series at Parker Recreation Center. Over the past year,
the Parker Parks and Recreation
Aquatics Division launched several new or improved events for
families to create unique memories and traditions.
“We were able to provide a
glimpse of normalcy during a
period in history where ‘normal’ didn’t exist,” says Hannah
Quaney, aquatics programming

coordinator at the center.
Before these events, Quaney
said, existing examples were few
to none, so she had to start from
scratch. “I only had one to two
meetings with our marketing team
to get word out to our community,
and one to two meetings with my
supervisor to ensure I was on the
right path,” she explains.
She used the first event,
Pumpkin Patch Splash 2019, as
something of a template. Once it
was over, she created a timeline
and checklist on how to coordinate, program, and execute the
event. Then she adjusted the template for other events. "My main
meetings are with our marketing
team to ensure we’re targeting
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GENERAL PROGRAMMING

PARKER RECREATION CENTER

AQUATICS
HIGHLIGHTS
• This team kicked up the
special events to provide
a sense of normalcy and
community in a time of
isolation. Children could pick
pumpkins, hunt Easter
eggs and visit Santa in an
aquatics environment.
• H2O Glow Swim, the most
well-attended event, was
created especially with
pre-teens in mind.
• The only support staff
utilized for these events were
the lifeguards.

proper audiences and that information was clear in registration,”
she says.
She developed detailed descriptions of each event, with
proper timelines and responsibilities outlined for volunteers and
support staff ahead of each event.
The series consists of five
events in 2021:
• Pumpkin Patch Splash:
This sold out in 2020, even with
COVID-19 restrictions and precautions in place. They added
several sessions to keep within
guidelines, and all of them filled.
• Egg Splash and Dash:
Quaney’s team filled more than
2,000 Easter eggs with safe, pre-

packaged goodies and placed
them all over the pools. Some
even had “golden tickets” for large
gift baskets and other prizes. The
three sessions sold out during
pre-registration, and the Easter
Bunny made a visit and took photos with families around the pool.
• H2O Spirit Week: This weeklong extravaganza included free
fun for guests and staff, and allowed staff to accrue points toward their end-of-season Lifeguard Olympics. Themed days
included First Responder Day,
Superhero Day, Tacky Tourist Day
and Luau Day.
• H2O Glow Swim: To close
the summer, the team employed

thousands of LED rope and
Christmas lights, hundreds of
glow sticks, glowing glasses,
hats, beach balls and a few lanterns to transform the pool deck
into a luminescent aquatic shindig. Safety was a prime concern
for this event, thus the pool and
building lights were left on and
all egress pathways were lit by
worksite lanterns.
• Swim with Santa: The inaugural event will take place in
December, providing the opportunity for community members
to not only take photos with Santa
in the pool, but to splash around
with jolly old Saint Nick.
— KAITLIN SCHULER

AQUATICS

KAPPEN AQUATIC
CENTER —
OVERBROOK
SCHOOL FOR
THE BLIND
Philadelphia, Pa.

The Kappen Aquatic Center is located at the Overbrook School for
the Blind, a 189-year-old institution
that currently serves 178 blind or
visually impaired students between
3 and 21 years old.
The school is meant to open up
as many options as possible for its
students and prepare them to live
active and fulfilling lives. “We strive
for all our students to have the same
opportunities that you and I would
have in the world,” says Damaris
Shiavi Schaeflein, Overbrook’s
aquatic center coordinator. “That’s
one reason for the Kappen Aquatic
Center being built ... Also, enriching
their experiences beyond textbooks
and the classroom, and to provide
the opportunity for students to learn

about swimming.”
Aquatics plays such an important role that students participating
in swimming and water activities
throughout the year. The center accommodates a wide range of water activities, including educational
adapted aquatics and non-adapted
instructional daily swimming classes,
physical education, exercise, therapy, recreation leisure, swim team,
Eastern Athletic Association for the
Blind Swim tournaments, alumni and
staff lap swimming, water exercise
classes and play time.
The Kappen Center is designed
to support that mission. The therapy/
leisure/activity pool includes features
for exercise, stimulation and sensory
play. A looped current channel, for
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KAPPEN AQUATIC CENTER —
OVERBROOK SCHOOL FOR THE BLIND

AQUATICS
HIGHLIGHTS
• The Kappen Aquatic Center
supports a variety of activities to provide a well-rounded
experience and learning opportunities for youngsters with
visual impairments.
• The lap pool accommodate
exercise and swim competitions, while the therapy/leisure/
activity pool promotes fun and
sensory stimulation.
• Textured surfaces, special
equipment and bold coloring
help students safely navigate
in and around the pools.

instance, generates resistance for
various therapies or may be turned
into a ‘lost river’ for tubing. A bubble
couch and water jet spa provide
sensory stimulation, as do a waterfall
feature and multiple spray features.
A competition pool serves the
school’s swim team, hosts many
local tournaments and provides a
setting for daily instruction.
Recently replacing a 102-yearold pool, Kappen was designed to
accommodate not only visual impairments but other challenges as
well, since many of the students face
complex needs. Three locker rooms
feature areas to park and change
from motorized to ‘wet’ wheelchairs.
The competition pool has in-

dependent access to the water by
stairs, step ladders, ramp access,
water wheel chair, water walkers
and a chair lift if needed.
Equipment also was selected
specifically to help the visually impaired get around in a swimming
pool. Adapt-a-tap lane markers
create protrusions so swimmers
can easily feel the borders of the
space. Inflatable swim bumpers
are used at the end of each lane
to prevent swimmers from hitting
their heads on the wall. With these
devices in place, instructors and
coaches can teach the students to
circle swim so more than one person can occupy a lane, and to stay
in one lane during competitions.

Surface materials were chosen to
help students navigate safely through
the space. Tiles of contrasting color
and prominent textures help identify
entry points and edges that students
should not cross. Deck areas are
sized to accommodate the aides as
they assist their charges. Confetticolored wall tiles provide partially
sighted students with a target to
assist with depth perception.
The team also had to consider the
students’ sensitive hearing. On the
ceiling, a special acoustic roof deck
combines with sound-absorbing
treatments near the top of the walls
and fabric ductwork, resulting in a
high level of sound attenuation.
— REBECCA ROBLEDO

AQUATICS

HIGHLAND FAMILY
AQUATIC CENTER
Largo, Fla.

The Highland Family Aquatic
Center has serious competition within a 30-minute drive.
Located in Largo, Fla., it has
destinations such as Busch
Gardens and Adventure Island
Water Park in nearby Tampa.
So the team wanted to find a
way to stand up to these commercial juggernauts.
“We looked at this challenge
as, ‘What is our tiebreaker?’”
says Mark Abdo, community
outreach liaison at City of Largo Recreation, Parks and Arts.
“Assuming everything is equal
— i.e., distance from home,
admission fee and customer
service — why would someone
spend their recreational dollar

to come to our facility?”
To draw attendance from
the local community, the team
decided to develop a winning
combination of programs that
enhance quality of life for locals.
In addition to swim lessons and
water exercise classes, this includes targeted programs such
as Itty Bitty Splashtime and pool
parties for children under 5, mermaid swims, a Preschool Olympics, Teen Tidalwave for middleand high-school age children,
and plenty of community and
family events. Dancing with the
Lifeguards, a concept borrowed
from Disney World, involves children and adults performing shuffle dances on the pool deck.
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HIGHLAND FAMILY AQUATIC CENTER

AQUATICS
HIGHLIGHTS
• To ably compete against
local big-name waterparks,
management of this aquatics center developed programming that emphasizes
the community aspect of its
operations.
• The season kicks off with
a major event that also celebrates Mothers Day.
• Events such as Largo Taste
Fest and the Soggy Doggy
Splash Party also presented
ways to utilize the facilities in
the off-season.

The center kicks off the season with a big event – the Annual
Grand Reopening, which also
serves as a Mothers Day celebration. The two day event includes
discounted group admissions, a
prize wheel, door prizes, games,
activities and food specials - and
free massages for moms.
They also wanted to utilize
the pools after the swimming
season ends in August.
Community events include
Largo Taste Fest, which supports a city youth scholarship
fund that helps children attend
camp. This takes place in November, after the swim season
has closed down. About 20

restaurants participate, with live
music adding to the event.
The Soggy Doggy Splash
Party also takes place after the
season, providing canines a
chance to swim and play in the
water. “Initially we planned activities such as costume contests,
competitions and obedience
skills,” management says. “But
over time, we learned people just
want their dog to play in/around
the water.” A snack bar offers
lunch and doggy specials, while
music, an on-site veterinarian
and sponsors also participate.
They cement the engagement with a variety of prizes and
giveaways. Sponsors donate

gift cards, toys and games,
which occasionally will be given
away unannounced, and a prize
wheel is included in every event.
“These all combined make
up the tie-breaker concept,”
management explains.
And in at least one case,
the programming at Highland
Family Aquatic Center has had
rippling benefits through other
divisions of the city. Because
of the success of the Soggy
Doggy Splash Party, recreation centers now schedule
dog programming, such as
obedience training and dog
trick training.
— REBECCA ROBLEDO

Aquatic fitness and therapy
for people of
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AQUATICS

MESQUITE GROVES
AQUATIC CENTER
Chandler, Ariz.

The Mesquite Groves Aquatic
Center in Chandler, Ariz., sees approximately 2,000 students in its
swimming courses each year. As
such, management always looks
for ways to improve its instruction.
The team seems to have landed on the magic equation for the
facility. This three-part formula
for ongoing training builds on its
base as an American Red Cross
provider utilizing the Water Safety
Instructor program to teach and
certify new instructors.
Once certified, instructors take
part in bi-weekly in-services mid
session, daily wrap-up sessions
after lessons, and the Good Instructor video series.
Held mid-session, the bi-week-

ly in-services generate feedback
and resources that instructors can
apply when teaching the following week. Instructors also can use
the in-services as something of a
debriefing session, bringing challenges or questions to the discussions and using feedback when
preparing for the following week.
Drills are chosen to strengthen
skills that the instructors themselves may find challenging, providing the opportunity to discuss
what works well and what doesn't
and learn from other instructors.
"By coming together, instructors
work with each other to find unique
solutions to helping participants
learn specific skills,” Mesquite
management says.
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TRAINING

MESQUITE GROVES AQUATIC CENTER

AQUATICS
HIGHLIGHTS
• A three-part ongoing education formula includes bi-weekly in-services mid session,
daily wrap-up sessions after
lessons, and the Good Instructor video series.
• The in-services and wrapup sessions allow instructors
to discuss current challenges
and successes and develop
plans for moving forward.
• The Good Instructor video
series has been featured by the
Association of Aquatic Professionals in its newsletters.

During the daily wrap-up sessions, managers take time after
lessons to talk about successes
from that day and goals for the
next. They can address challenging participants, along with skills
or games that went well. "Instructors have commented about how
much they appreciate the time with
management and other instructors, and how much it builds their
confidence,” the facility team says.
Finally, the team has built a library of videos called the Good
Instructor series, which it uses as
a tool to demonstrate effective
problem-solving, skills teaching
and model instructor behavior.
The staff filmed instructors at

work, then gathered to watch the
videos and discuss successes
and areas for improvement. “Instructors really took to this method
of learning and expressed that it
was a great way to see themselves
teach, and that they gained value
from this perspective,” management says.
Some of the popular topics were
combined to create a how-to video
for new instructors, those teaching
a certain session for the first time,
or to help strengthen a weakness.
The series is categorized into
beginner skills, intermediate skills,
advanced skills, “Good Instructor”
topics, and “Fix My Stroke.”
“We kept the categories broad

for easy access and application
across the thirteen levels offered
within the city learn to swim program,” the team says.
The team even created an app
to help instructors quickly find the
best videos for their needs.
With the Good Instructor series,
customer satisfaction surveys of
parents have showed 98% satisfaction with the instruction.
The series’ effectiveness expanded beyond the Mesquite
Groves Aquatic Center. The Association of Aquatic Professionals
has featured the series in its newsletter, resulting in tens of thousands
of views on YouTube.
— REBECCA ROBLEDO

CAN YOU SAY ZERO?
• ZERO black marks
• ZERO gouges
• ZERO scratches
• ZERO tire wear
MikaMat is a protective mat speciﬁcally designed for
skid steer machinery.
The best surface protection mat for all skid steer users!
Invented and designed by a professional operator with
over 40 years of experience.
MikaMat is designed to protect driveways, patios, roads
and other sensitive hardscape areas from the harsh twisting
and turning motion of the skid steer. One small pebble under
the tire of a turning skid steer could cause costly damage.
With the MikaMat under your skid steer, that problem is
solved! MikaMat has a unique design that allows a rubber
tire or rubber track machine to spin freely on a smooth rigid
surface made of high-density polyethylene.

No more costly driveway Repairs!

Get the edge on your competition!

mikamat.com

ColorQ 2x PRO 7 Photometer Kit

Industry news and information, exclusive online
features, searchable product directory, extensive
classified listings. Get up to speed today!
aquaticsintl.com

The new waterproof, Bluetooth ColorQ 2x PRO 7 (Code 2086) pool
and spa professional photometer directly measures Free Chlorine
(DPD), Total Chlorine (DPD), Bromine (DPD), pH, Alkalinity, Calcium
Hardness and Cyanuric Acid directly on a digital display. The ColorQ 2x
eliminates the need to visually determine slight color variations using
an innovative dual-optic design with wider path-length. The photometer, testing reagents and instructions are packaged in a compact
carrying case for on-site testing.

lamotte.com/pool | 800.344.3100

THE SOURCE
Daldorado

Tuff Coat

Aqua Creek Products

Recreonics

Stone and tile add natural beauty and timeless
elegance and is prized for its strength and durability.
With the Daldorado DalLUX stone and tile support
grate system, designers can bring the deck to the
water’s edge for aesthetics and functionality.
Contact: daldorado.com

The improved design of the Scout Excel Pool Lift
features a direct drive rotation motor, lending it a
sleek poolside appearance. It boasts smooth, quiet
360-degree rotation that brings users to and from the
water with ease.
Contact: aquacreek.com

Tuff Coat is a water-based rubberized non-skid coating
that provides traction. The company's new branding
package includes a new logo, labels, updated literature,
expanded product offering and redesigned website.
Tuff Coat now includes all topcoat products in custom
colors for orders of 50 gallons or more.
Contact: tuffcoat.net

Athletes can test their fitness level on the Wibit
FitnessTrack, a fun and athletic pool obstacle
combination with five modular inflatable units designed
for all age groups. Perfect for standard pool sizes and
allows for free play as well as competitions, it's easy to
install, handle and store.
Contact: recreonics.com

PRODUCT FOCUS
The Equipment Room
A

B

C

D

A) AquaCal AutoPilot

Product: Great Big
Bopper Heat Pump
Features: the GBB
produces up to a half
million BTUs in one single
unit; it heats and cools
as needed; features
heavy-duty design and
construction; incorporates
the company's patented
ThermoLink titanium heat
exchanger; lease and
rental programs available
Contact: aquacal.com

B) Aquify Systems

Product: Aquify
Regenerative Media Filter
Features:
environmentally friendly
filtering media uses
space-saving flangeless
lid design; in-field
adjustable filter square
footage; three large
service access ports; fully
automated smart filter
controller, patent-pending
diffuser plate
Contact:
aquifysystems.com

C) BECS Technology

Product: BECS
Controllers
Features: easy-to-use
water chemistry controls,
equipment room controls
and CO2 feed systems
includes advanced
features such as integral
Gbit Ethernet with
EZConnect, Total Alkalinity
monitoring and control
and VFD interface; simple
and secure online access
through BECSys Live;
NSF certified
Contact: becs.com

D) Blue-White

Industries
Product: FLEXFLO A1A
Peristaltic Metering Pump
Features: designed
for commercial aquatics
users, particularly those
who require higher
chemical feed capability
for sanitizing and pH
adjustment; valves will not
clog; self-priming even
against maximum line
pressure, and does not
vapor lock or lose prime
Contact:
blue-white.com

PRODUCT FOCUS

E

F

G

H

E) ChlorKing

Product: SENTRY UV
Features: NSFapproved for secondary
disinfection in all 50
states; tests confirm a
minimum inactivation
equivalent of 3 log (99.9
percent) cryptosporidium
parvum in accordance
with NSF 50; dual-wave
lights produce ozone at
185nm, reducing chlorine
requirements
Contact:
chlorking.com

F) Clear Comfort

Product: CCW300 AOP
Treatment System
Features: this patented
hydroxyl-based AOP
system can help
reduce up to 50% of
chemical use, over
90% of disinfection byproducts and 99.99%
of Cryptosporidium say
company officials; with
no annual maintenance
downtime and a highlyflexible installation that
takes one hour or less
Contact:
clearcomfort.com

G) Fountain People

Product: Integrated
Adjustment Valve for
Fountain-in-a-Can
Features: new, patentpending, manual Integral
Throttling Valve allows
the fountain water height
to be adjusted from the
top-plate without ever
having to enter the can;
adjust the flow of the
water using a spanner
wrench at the surface of
the fountain can; made in
USA
Contact:
fountainpeople.com

H) Natare Corp.
Product: MicroFlo
Vacuum Sand Filter
Features: constructed
from stainless steel and
furnished as complete
circulation and filtration
systems; engineered to
specific pool volume and
turnover requirements; VS
filter modular construction
eliminates costly site
installation and offers
quick installation with 25year warranties
Contact: natare.com

PRODUCT FOCUS

I

J

K

L

I) Pentair

Product: WhisperFloXF
VS-5HP Commercial
Variable-Speed Pump
Features: runs
on single-phase or
three-phase power;
economical, combined
motor/drive solution
for HMAC (hotel,
motel, apartment,
condominium); provides
energy-saving pump
technology without high
costs typically associated
with independent pump/
external drive setups
Contact: pentair.com

J) Recreonics
Product: Stark Pool
Filtration System
Features: designed to
use as little as one-fourth
the floor space of other
filters; self-supporting,
stack-able structure
eliminates the need for
independent framework;
resists structural failures
caused by fatigue,
corrosion, and scaling;
protected by a proprietary
all-weather coating with
UV inhibitors
Contact:
recreonics.com

K) Speck Pumps —
Pool Products
Product: BADU SwimJet
Systems
Features: the in-the-wall
BADU SwimJet Systems
now come with new LED
touch buttons; redesigned
control box with new
digital circuit boards
come with built-in Wi-Fi
to connect to the BADU
Connect App
Contact:
usa.speck-pumps.com

L) Water Tech Corp.
Product: Improved
Precision PRO 2.0 Li
Features: new pressurefitted clamp system with
locking pin protects the
battery in the motor box;
the reinforced battery
and motor compartment
protects against water
damage; easy, pushbutton on-off switch,
two rechargeable lithium
batteries with wall and
car chargers; completely
cordless
Contact:
watertechcorp.com

PRODUCT FOCUS
Enclosures, Furnishings and Shade
A

B

C

D

A) AquaSeal

Resurfacing LLC
Product: 3D Sphere
Scapes
Features: made
from EPDM safety
surfacing and recycled
materials, these solid
sphere structures add
fun, sensory play to
any indoor or outdoor
playground or play space;
custom full spheres are
made-to-order
Contact:
aquasealllc.com

B) BDry Towel

Product: Pool Towel
Chair Cover
Features: designed
to solve beach towel
problems, the towel's
seating areas have
dry wicking mesh that
facilitates faster drying
times; more air gets to
the seat, keeping users
cooler; it will not slide
down the back of a
lounge chair
Contact:
bdrytowel.com

C) Fabrico Sun Dome

Product: Fabrico Sun
Dome
Features: the Fabrico
Sun Dome is a lightweight
enclosure that fits most
aboveground pools; it will
heat the pool water and
air, acting like a passive
solar cover; it is also
designed to keep the
pool clean and lessen
chemical usage
Contact:
fabricosundomes.com

D) Landscape

Structures
Product: SkyWays
Shade Structures
Features: from small
shade to big shade and
decorative shade to
themed shade, SkyWays
shade structures offer
flexible and stylish
options; commercial
shade structures come
in a variety of shapes,
heights, and sizes
Contact: playlsi.com/
commercial-shade

PRODUCT FOCUS

E

F

G

H

E) Lincoln Aquatics

Product: Siesta Resin
Pool Furniture
Features: UV-resistant
commercial marine grade
resin chaise lounge
furniture features four
position back adjustment;
folds flat and is stackable
with recessed wheels;
dining tables, chairs,
accent tables and sling
chaise lounges also
available
Contact:
lincolnaquatics.com

F) OpenAire

Product: Roof
Features: retractable
roof and enclosure
solutions for waterparks
and aquatic facilities;
each structure is custom
designed, built and
installed; aluminum
frame system and a
selection of high quality
glazing materials are
available; roof opens at
the touch of a button
Contact:
openaire.com

G) Recreonics

Product: Wibit
Commercial Pool
Inflatables
Features: Wibit’s
interlocking combinations
transforms pools into
a water adventure for
all ages; designed to fit
standard pool sizes, or
create a custom aquatic
adventure by choosing
from over forty individual
interlocking modules and
standalone inflatables
Contact: recreonics.
com/wibit-inflatableproducts-recreonics/

H) Shade Creations
by Waterloo
Product: Pinwheel Hex
Umbrella
Features: Pinwheel Hex
Umbrellas create fun and
playful environments
with optional spinning or
stationary top; the frame
is powder-coated steel;
panels come in a variety
of colors and fabrics to
match any theme
Contact:
waterlootent.com
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